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We Shape Brands.

We are your outsourced, in-house marketing team.

Translate your ideas into
visual marketing tools
that speak for you.

We can provide strategy, story, design and production
for printed or digital marketing materials.

Our design starts with your
vision. We step into your world,
listen intently and then stretch,
push and reshape to go beyond
the expected. We craft visuals
that crystallize your messaging
and activate your strategy.
And, we make the process easy,
straightforward and enjoyable.

Whether it’s due to a merger or acquisition or simply
because there are projects that require high-level design
or meticulous rush production, plug us in to speed up
the brand management processes that can slow down
your marketing team. Don’t have a marketing team?
Use us as your outsourced, in-house team.
Copywriting / Editing

Sales Collateral

• Articles

• Presentations

• Blogs

• Pitch Books

• Commentary

• Proposals

Conferences, Events,
and Trade Shows

Social Media

541613 Marketing Services

• Signage

• Content

541430 Graphic Design Services

• Booths

• Campaigns

541511 Web Design Services

• Promotional Material

Visit us at www.baselinegroupny.com

Company Information and Codes
Registered as Baseline Design, Inc.
DUNS: 800376647
CAGE Code: 7YTB7
NAICS Codes:

• Strategy

541860 Advertising Material Preparation
561410 Document Preparation Services
PSC Codes:
T001 Arts/Graphics
T013 Technical Writing

Marketing Materials

Technical Writing

T099 Other

• Brochures

• RFPs

R426 Communications

• Profiles

• Product Guides

R701 Advertising

• Flyers

• White Papers

Marketing Campaigns
• Direct Mail

Website
Development

• E-Mail Marketing

• Content

• Promotions

• Design

R708 Public Relations

• Programming

Past Performance

personal Banking solutions

Sterling National Bank has a full range of capabilities
to meet your personal banking needs.

Business Banking solutions
delivered through
a single point of contact
who understands your Business.
that’s sterling.

personal Borrowing

personal checking

Sterling offers the lending capabilities and
expertise to assist you in making smart financing
decisions. If you’re considering that next big
purchase or investment, we’ll help you identify
and acquire the right borrowing tools. If you’re
in the market for a new home, no bank in the
region surpasses Sterling in our range of choices
and knowledge of local markets. You can select
from a comprehensive range of fixed and
adjustable mortgages, jumbo mortgages, and
first-time home-buyer programs. A Sterling
Home Equity Line of Credit allows you to tap
into your home as an asset for an immediate
source of cash. You’ll be able to consolidate your
other debts into one low monthly payment and
use the cash for any purpose you need.

Whether you want simple, efficient checking
or a more powerful solution that includes
savings and special rate bonuses, Sterling has
your answer. And you can manage your money
with ease using free Online Banking, Bill Pay,
Mobile Banking, and more.
personal savings
Our savings solutions offer competitive rates
and convenient features and can be linked to
other Sterling deposit accounts for additional
benefits and privileges. Bring your financial
goals within reach with diverse products and
services, and with a relationship manager who
has the expertise and insight to guide you.

“When I walked into a
Sterling Financial Center,
a banker sat with me to
explain my options and
gave me advice based on
my personal circumstances.
With that help, I was
able to make the choices
that made the most
sense for me.”

private Banking
Sterling offers an opportunity for select clients to
receive exclusive amenities and unique privileges
in the Private Banking program. Your relationship
manager will offer expert guidance and support
based on the comprehensive management of both
your business and personal financial activities
across our entire company.
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Some of the many privileges you’ll enjoy include:
! A dedicated wealth services advisor
! A dedicated mortgage loan officer and discounts
on mortgage closing costs
! The highest current standard rates we offer
on checking and savings accounts
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Goldman Sachs Asset Management Collateral Branding
Concept, Design, Production and Printing
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Sterling National Bank Collateral Branding
We are their outsourced design and production team

Anticipated Key Benefits of Proposed CO CoE

Maximize alignment of global
strategy and execution of
US priorities through iDOCS

Standardize enterprise
HR recruitment model

Over 100 Years...

SeCTOr Overview

aCademiC

Reduce spend across
clinical operations

mcKissack understands the challenges facing today’s educational institutions:
shrinking budgets, demanding academic requirements and a diverse student population,
to name a few. These needs are always different and constantly changing.

Drive and expand
innovation

Despite the complexities of the industry, mcKissack continues to meet the varying
needs of educators by creating functional and user-friendly environments featuring
state-of-the-art technologies that can adapt to the ever-changing requirements and
diverse needs of students.

CoE
Optimize transparency of
resources to
CDMA leadership

aCademiC

1001 Avenue of the Americas
20th Floor
New York, NY 10018

CO CoE-Integrated Platform

> Philadelphia Schools
Capital improvement Plan

> Columbia University, manhattanville expansion

> medgar evers College, Academic Sciences Building

“ we weren’t looking for walls and
a roof—we wanted a place to
cultivate growth and learning.
mcKissack understood that.”

A school is more than a building. it’s an environment that nurtures understanding, creativity,
collaboration and confidence—in students and future leaders. mcKissack takes pride in
developing academic environments that have inspired hundreds of thousands of students,
and will continue to do so.
with this in mind, mcKissack partners with administrators in order to better understand their
institution’s faculty, student body and their collective goals, and we tailor a comprehensive
solution to meet each specific need and objective.

Firm Overview

1908

Optimal operational model achieved working within resource constraints.
3

Global and US Strategic Alignment
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Integrated
Clinical
Resources

we’re there, partnering with educators stride-for-stride, ensuring success from initial planning
efforts through the first days of classes.

timeline

1920

1930

1942

1960

1980

2003

2005

2006

2007

2008

2009

2010

2011

Maximize efficiency in implementing
new processes

medgar evers College

These values have never been more evident than in our role in Columbia University’s expansion
project into the manhattanville section of west Harlem. After spending five years laying plans
for the actual buildings, mcKissack took the reins to lead the infrastructure of the entire campus—
a long-term collaboration with university officials that will span over two decades.

over 100 years of building to bring Change

Increase agility in response
to changes in program
scope and activities

Strengthen expertise (SME) and
experience across clinical operations.
Operational support for HEOR projects

Drives Optimal Execution of Clinical Strategy

CDMA

CDMA

iDOCS
Disease Strategy

Rare Disease
Strategy
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EDSI

Early Development
Strategy

2012

CoE: An Integrated Platform

The Carnegie Library

Tuskegee Air Base

medgar evers College

Harlem Hospital

Perelman Center for Advanced medicine

Optimal Utilization of Resources with Centralized Operational Oversight

wTC Transportation Hub

Operational
Expertise

People

QA Audits

Innovation
Signature

Core
Functions

Key Areas

timeline

One Team. One Message.
LP Field

mTA ieC

Advantages
Atlantic Yards

1st licensed African-American
architects in U.S.

is Founded

1905

1912

1922

1930

1960

1980

1998

2005

Columbia University

2006

2007

Tappan Zee Bridge

2008

2009

2010

2011

2012
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McKissack & McKissack Collateral Rebranding
Concept, Design, Production and Printing

A Letter from the CEO
To our shareholders:
2016 was a good year for AXIS. We gained meaningful traction in pursuit of our
strategic goals and recorded a series of gratifying achievements. In the face of a
continuing difficult and evolving market environment – characterized by tough
competition, relentless pricing pressures, an excess of capital and low interest
rates – AXIS harnessed the forces of change and delivered positive results.
We leveraged our competitive advantage – having the
sophistication of a world-class carrier and the agility of a midsized firm – to seize upon changes in the marketplace and
create opportunities. Among the past year’s achievements:
We extended the reach of our core specialty insurance and
reinsurance operations, expanding our business to new lines and
geographies. We brought on new market leaders and teams. We
sharpened our use of technology and improved our underwriting
and portfolio construction through the greater use of data and
analytics. We increased the efficiency of our operations, further
focused our distribution management strategy, broadened
our range of risk funding sources including third party capital
partnerships, and enhanced our client service while growing our
reputation as a leader in claims handling.

Embracing Change.
Delivering Results.

In doing so, we continued to build greater value in the
company and reward our shareholders. I am pleased that our
core operating performance strengthened as the underlying
improvements we have put in place allowed us to absorb both
higher industry cat losses and negative market conditions
and still deliver for our clients, partners in distribution and our
shareholders. In 2016, we continued to reduce our exposure
to catastrophe risk and to lower the volatility of our overall results.
In a year of noteworthy catastrophe events, AXIS experienced a
lower-than-industry share of losses.
Through these initiatives and others, we are laying the foundation of
a differentiated leader in global specialty risks, achieving intelligent
growth in selected markets, optimizing our portfolios, matching risks
with the right capital, and delivering solid and stable profitability.

AXIS Capital 2016 Annual Report
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Whereas we ended 2015 on a note of optimism and determination,
we ended 2016 with confidence and great enthusiasm for the future.
The past year has been one of driving results and demonstrating
tangible business growth. Certainly, we have not yet achieved all
we aim to accomplish and we are, in fact, just beginning to tap
into our significant potential. We embarked on 2017 with the right
plan, the financial strength and, most of all, the talented people and
entrepreneurial spirit necessary to get us where we intend to go and
seize upon the opportunities of today’s marketplace.

+
+
+
+
+
+
+

Opportunity
Skill Set
Diversity
SME Status
Knowledge
HEOR Support
Team Mindset vs Silos

+
+
+
+
+
+
+

Integrated CDMA
One Resource Pool
One Core Function
Strengthen Focus
Enhance Best Practice
PLS SPOC
Fully Utilize Expertise

+ Signature
+ SME Database
+ Flexible Working Model
+ TPS Optimization
+ Waze

+ Program Management
+ Budgets
+ Contracts/ICF
+ Productivity
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Novartis Oncology PowerPoint Rebranding
Concept, Design and Production

Respect is the cornerstone
of our commitment to the
diversity of our associates,
suppliers and customers.
Our goal is to strengthen
and partner with our diverse
business communities by
contributing to their overall
economic growth and to
the expansion of both of
our marketplaces

Delivering on Our Long-Term Strategy
The cornerstone of the year’s success was a rigorous adherence
to our strategic guidelines. These priorities were not new, but
were consistent with the goals and strategic imperatives we first
outlined several years ago:
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To focus our efforts on the lines and markets
where we have the relevance, expertise and scale
to grow profitably.
Committed to our hybrid strategy, AXIS has developed substantial
platforms in both insurance and reinsurance, providing us with
a broader set of opportunities, balance and diversification.
Still, we do not intend to be all things to everyone. We are
committed to being a leader in specialty risk, an area in which we
already have depth of talent and experience, and have earned an
outstanding reputation.

In my letter to you last year, we discussed that we had walked away
from a merger that no longer made economic sense because we
were confident that we did not need such a transaction to continue
to sustain and, in fact, grow our business. While our actions showed
our discipline and resolve in creating value for our shareholders, we
recognized that we had to demonstrate our ability to succeed on
our own.

During the year, we built further upon this commitment.
We increased our scale and market relevance in key sectors,
both through organic growth and acquisition. For example, we
announced the acquisition of Aviabel, a premier European specialty
aviation insurer and reinsurer, and further extended our geographic
reach by expanding our growing accident & health franchise into
Dubai. We also set up for the launch of our Miami office to grow our
insurance and reinsurance businesses in the Latin American market.

I believe that in 2016 the entire AXIS organization unquestionably
delivered that success. The extensive work in reassessing our
organization from top to bottom, in preparation for that merger, laid
the foundation for a reinvigorated, more sharply focused company.

Just as we focused on businesses where we have built scale and
command a solid marketplace position, we also pursued our
strategy of focusing on channels of distribution where we have
the greatest relevance. This included redirecting resources and
AXIS Capital 2016 Annual Report | 3

Who We Are
Wrigley’s Office of Supplier Diversity is responsible for the
development and management of the company’s Supplier
Diversity process. Working with our Procurement and Supply
Chain organizations, we establish diversity goals and help
our teams to identify opportunities for qualified and certified
Minority and Woman-Owned Business Enterprises (MWBE’s).
We are dedicated to utilizing proactive business strategies to
better mirror our diverse customer base by offering qualified
diverse suppliers access to procurement opportunities.

Our Vision
Respect is the cornerstone of our commitment to the diversity
of our associates, suppliers and customers. Our goal is to
strengthen and partner with our diverse business communities
by contributing to their overall economic growth and to the
expansion of both of our marketplaces.

Fun Facts

AXIS Capital Annual Report (Printed & Digital)
Concept, Design, Production and Printing
Adapted printed report into a fully digital experience including programming.

Life and business
are rather simple
after all – to
make a success
of either, you’ve
got to hang onto
the knack of
putting yourself
in the other
person’s place.
William Wrigley Jr.
Founder

Our Founder, Mr. Wrigley,
offered merchants free chewing
gum with each can of baking
powder he sold. When the
gum proved to be more popular
than the baking powder, a
chewing gum giant was born.
The rest is history.

Working Together–The Wrigley Way

We Want to Hear From You

As a confectionery products company operating in over 180 countries, we
require a broad network of suppliers who make it possible to produce our
products with quality and efficiency.

If you are a supplier who fosters a culture of diversity and strives to treat
all individuals with trust, dignity and respect, we want to hear from you.

To maintain the Wrigley Way of doing business, we adhere to the highest
standards of legal and ethical conduct towards our associates and all those
with whom we do business.
We are committed to building secure and socially responsible relationships
with our supply chain partners. At Wrigley, we have an active Corporate
Social Responsibility program; which ensures our ethical business practices,
fair dealing and operations are in full compliance with all laws affecting the
company’s business.
To work with Wrigley, it is essential that all new and continuing suppliers
and subcontractors likewise share and agree to those same high standards
we set for ourselves.
To learn more about our Supplier Code of Conduct, visit:
www.wrigleyglobalprocurement.com

Wm. Wrigley Jr. Company
Supplier Diversity

Please take time to learn more about our Supplier Diversity program by visiting
us online (www.wrigleyglobalprocurement.com). Here you can register for access
to the Supplier Registration Site and begin building a successful partnership
with Wrigley.

About Wrigley
Wm. Wrigley Jr. Company is a recognized leader in confections with a wide range
of product offerings including gum, mints, hard and chewy candies, lollipops, and
chocolate. The Company has operations in more than 40 countries and distributes
its world-famous brands in more than 180 countries. Three of these brands –
Wrigley’s Spearmint ®, Juicy Fruit ®, and Altoids® – have heritages stretching back
more than a century.
Wrigley is headquartered in Chicago, Illinois and operates as a subsidiary of Mars,
Incorporated, based in McLean, Virginia. Mars is a $30-billion, family-owned
company that produces some of the world’s leading confectionery, food and
petcare products, and has growing beverage and health & nutrition businesses.

Register:
A quarter of all the gum
that Wrigley sells in the
United States is purchased by
the Hispanic population.

During World War II, Wrigley
removed Wrigley’s Spearmint ®,
Doublemint® and Juicy Fruit® from
the civilian market and dedicated
the entire output of these brands
to the U.S. Armed Forces.

The Wrigley Building was the
first building north of the Chicago
River and began the development
of what is now known as the
Magnificent Mile.

Half of Wrigley’s total
consumer base is female.

To register with Wrigley Global
Procurement, simply create a
company profile at:
www.wrigleyglobalprocurement.com

Wrigley Tradeshow Booth and Brochure
Concept, Design, Production and Printing

